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North America’s 

only ATM 

Franchise 

Business! 

100+ Franchises! 

and growing… 

ACFN welcomes new members 

to Marketing Department 
 Robert Harris,  National Accounts Manager 

In my time as National Accounts Manager, ACFN has 

nearly tripled the number of businesses that currently 

take advantage of our superior on-site ATM services. As 

the company grows, more and more franchise owners can 

increase their businesses (and their incomes). To help your 

franchise achieve success, I have asked the members of 

the ACFN Marketing Department to give tips and advice 

that will make the process of closing deals that much 

easier and faster. I hope this information motivates you to 

work harder; everyone at ACFN looks forward to your 

success! 

Jim Diltz,  Senior Regional Accounts Manager 

As a franchise owner, you are the representative’s eyes 

and ears in your territory. Since we are unable to 

physically go to these locations, insight provided by you 

is vital for our success in securing an ATM location. Many 

times, franchise owners don’t include any notes about a 

location, which hinders their franchise’s success. Any 

information is appreciated – describe the lobby, tell us 

who you handed an information packet to. Keep your eyes 

out for new construction jobs, remodels and locations 

that already have ATMs – they are all opportunities for 

you to grow your business. 

Steve Cujal, Regional Accounts Manager 

As a full-service ATM services provider, the ACFN staff 

and franchise owners take great care in catering to our 

customers. As a part of the ACFN family, franchise 

owners can take the next step in providing extraordinary 

care when dropping information packets to prospective 

ATM sites. When seeking out the owner or manager of a 

business, take pride in your affiliation with ACFN – wear 

your logo shirt, smile and show your future clients the 

kind of world-class ATM services they can expect from 

ACFN. 

Robert Felix,  Regional Accounts Manager 

My best advice is to stick to the three C’s – consistency, 

communication and cooperation. Try to be as consistent 

and timely as possible with dropping off information 

packets to prospective ATM sites, as businesses can go 

through changes at the drop of a hat. Keep communication 

lines open at all times – when you call an ACFN 

representative to tell them about a location, it also 

pushes us to work harder for the franchise owner. 

Finally, cooperate with ACFN representatives. 

Cooperation between the franchise owner and ACFN 

staff is the fastest way to achieve our common goals. 

Tara Meekins, National Accounts Coordinator 

As the newest member of the ACFN Marketing Department, 

I am so excited to work with all franchise owners and 

contribute to their growing businesses. As the National 

Accounts Coordinator, I am in charge of finalizing ATM 

installations for all national accounts. This is a job that 

requires effective communication between ACFN, the 

franchise owner, and the ATM site. The faster franchise 

owners can return my phone calls and e-mails, the faster I 

can ensure an ATM installation in their territory. 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ACFN Staff: 
 

Jeff Kerr,  

President 

jeff@acfn.info 

 Ext. 5110 

Avi Blankroth, 

Vice President 

avi@acfn.info 

 Ext. 5112 

Mira Yakir, 

Controller 

mira@acfn.info 

 Ext. 5111 

 

Robert Harris, 

National Accounts Mgr. 

robert@acfn.info 

 Ext. 5116 

 

Kristen Cicero, 

Leads Manager 

kristen@acfn.info 

 Ext. 5119 

 

For all other inquiries, 
please contact: 

Felicia Vance, 

Executive Assistant 

felicia@acfn.info 

 Ext. 5114 

 

ACFN 

Franchised, 

Inc. 

We’re on the Web! 

See us at: 

www.ACFNFranchised.com 

Newsletter Contributors: 
 

Katia Protsenko, Editor 

 

A Special Thanks to our 

Contributing Writers: Tony 

Hulsey and the ACFN 

Marketing Dept. 

 

 

A Franchise Testimonial 
from ACFN of Central Oklahoma 

I began operating an ACFN franchise in February 2007. I have to admit I 

was a bit skeptical at first, but Vice President Avi Blankroth convinced me 

that the ACFN business model was near fail proof. Avi suggested it was in 
my best interest to buy an exclusive area franchise, and I took his advice. 

It has been 18 month and I have to say, Avi was right! I currently have ten 

installed ATMs. 

A lot of credit goes to the Marketing Department, led by one of the 

best deal closers in the country, National Accounts Manager Robert 
Harris. His team secured locations that previously refused ATM services 

numerous times. With the help of ACFN representatives, the businesses 

management can see the benefits of placing an ACFN ATM. The ACFN drive 

is what makes this business model work, so I am thankful to have my 

franchise in place for ongoing growth, since that is what ACFN is all 
about. 

The online Leads Report is another wonderful tool for franchise 

owners to utilize.  If the marketing department is getting close to 

securing an ATM location but needs a little help, I will go by the business 

to see if I can answer any questions. This gives the owner or manager a 
sense of ACFN as a local company. In these meetings, I can assure them 

that we are the best ATM company out there. 

As a franchise owner, I do my part by keeping all of my ATMs fully 

serviced and stocked. My machines do most of their business Thursday 

through Saturday, so I get them serviced prior to the busy times. 
  In summary, it is great to be a part of this growing company and I 

thank the entire staff of ACFN for doing their part to make this a great 

experience for all franchise owners. 

Thank you, 

Tony, ACFN of Central Oklahoma 
 

 A Note from Bob Ledesma, Senior Franchise Specialist: 
I have been at ACFN for almost five years, 

and in that time I have seen the number of 

franchises increase to cover 85 percent 

of the United States, and we are now 

selling franchises in Canada. ACFN 

specializes in putting franchises in premier 

locations. Our focus is the travel and 

entertainment industry; we don’t go into 

convenience stores, that’s not our 

market. By narrowing our focus, it helps 

produce more volume, and profits, in ATM 

machines. We do all the marketing, 

research, negotiating and landing the 

contracts. The franchise owner can build  

their business into a source of supplemental, or primary, income. It 

depends on franchise owners how big they want their businesses to grow. 
 

Attention Franchise Owners! 

Jennifer De La Rocha has replaced Katia 

Protsenko in the Accounting 

Department. You can contact Jennifer 

for assistance with Purchasing and 

Administration. Her extension is 5130 

and e-mail is jennifer@acfn.info. 


